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lliustrate with exampiles the difference between formal and informal communication.

Distinguish between one-way and two-way communication with suitable examples.
Describe any twe ways in which communication is important in daily life.

identify two main elements of the communication process.

& guestions from the bunch of tion carries 2 mari.
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5. Use appropriate criteria to evaluate the credibility of two different online information sources. [CO2,Ap0lv]
8. Interpret the role of biased information in shaping public perception. [C0O2,Analyse]
7. Analyze the difference between iraditional media and digital media in ierms of reach and influence [CO2, Analyse]
8. Show how source verification can be applied when checking the authenticity of social media content. [CO2,Apply]
Part A

9. Detend ine nead for integraied markeling communication [iC).

10. Describe two key features of a strong brand. [CO3,Understand]
1. Justify how & brand iogo adds to brand recognition. [CO3,Evaluate]
12. llustraie with an example how & company defines its target audience. [CG3,Apply]
13. Critigue the role of brand eguity in business success. [CO3,Evaluate]

CO1.

t. Discuss the relevance of communication models in undarsianding human interactions.

Explain the importance of cornmunication in personal, social, and professional life

. Evaiuate how target audience and USP coniribuie io effective brand positicning.

=

Appraise the challenges businesses faca in mainiaining brand equily in & competitive marks!
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