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Part A

l. Answer any Eight questions. Each question carries 1 weight {8x1=8)

What do you understand by Selling Concept?

State and Explain the Componenis of Product Mix.

Evaluate on the managerial dimension of Products.

Define Targeting.

Explain Concentrated Targeting.

Give an example of Behaviourial segmentation.

List the three legs of Advertising.

What do you mean by Seasonal Discounts?
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What do you mean by Skimming Pricing?
10. Explain the importance of people P in service Marketing.
PartB
il. Answer any Six questions. Each question carries 2 weight (6x2=12)
11. Write a note on the Ps of Marketing?
12. Evaluate on the various Brand Strategy decisions taken for a Product.
13. Briefly explain TALC Model.
14. Explain the bases of segmentation.
15. Wirite on Psychographic segmentation?
16. What do you mean by promotion and explain its mix?
17. Evaluate the channel levels different products utilize.
18. Explain the functions of public relations.
Part C
lll. Answer any Two questions. Each question carries 5 weight (2x5=10)
18. What is Consumer Buying Behaviour? Explain the types and Factors involved.
20. What is Segmentation and explain the bases of Segmentation?
21. Salesmen is an important element in the promotion explain the different types of salesmen involved.

22. Write an essay on PR in fodays modem world.






