{3x2=8)
1. How does applied research coniribuie o solving g real-world problems? Give an example. {CC 1, Understand]

2. Differentiate beiween fundas mental (pure} research and applied research with one example sach
{CC1 Remember]

3. How does experimental research ensure controf over variables? [CC1,Remember]
Angwer any 3 guestions from the {3x3=¢;
4. Acompany reports declining employee motivation. Suggest how you would formulaie a research problem and
hypothesis for investigating this issue [CO2Z,Applyi
5. Avetail chain wanis to study customer satisfaction with its oniine delfivery service. Frame one research question
and one research objective for this study [CO2,Apply]
5. You ave asked to conduct research on the low adontion of sleciric vehicies in a city How would vou analvee and

{ researchable? [CO2.Apply]

refing the research problem fo make i

(Bx2=10)
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the case of 3 supermarket.
[CO1,Understand]

8. Expiain how descriptive research he elps in understanding consumer behaviour in

9. Aresearcher reviews published articles and statistical databases o analyse irends in global e-commerce. What
type of data is being used? Explain {CC1, Understand]

10. Explain the scientific method to knowiedo ge o {CQO1, Understand]

what drives customers to prefer online shopping. Frame the research oroblem possible res

13. Explain the different measures of ceniral tendancy. [CO3 Analyse]

14, Avesearcher is considering differant tways to measure consumer attitudes and bahaviours for siudy%ng prad

:, gitituce toward the brand,

| For each variable,



recommend the most appropriate scaling technique. Explain how the choice of scaling technique will influence

the type of analysis [CO3.Analyse]
Part C

Answer any 1 question from the bunch of COA4. Each question carries 20 mark. {20x1=20)

15. What is Univariate Analysis? Explain with an example. [CO4 Evaluate]

16. Discuss some real world examples of Univariate, Bivariate & Mulitivariate Analysis. [CO4 Evaluate]



