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INTRODUCTION

Entrepreneurship is often seen as a picture of strength and business growing, playing a energetic
role in heavy economic expansion. It is important for society's progress, creating jobs and initial up
many new chances. Entrepreneurs have become key drivers of modern business success. However,

expansion isn't just about entrepreneurship—it also involves invention, product and service making,

and overall growing. This study aims to travel how attentive students are in becoming entrepreneurs.
With fewer job chances available and many young people preferring direction over outdated
employment, more and more scholars are turning to entrepreneurship. Hopeful invention and this

help shape pupils into capable individuals ready to take on global tests.

The focus of this study is on how different learning methods can help support, develop, and sustain
students' entrepreneurial helps, as well as thoughtful their views on entrepreneurship. The goal is to
gain awareness_ into students’ experiences and outlooks on the methods used to cultivate their

business skills. This research will look into the factors manipulating the entrepreneurial intentions

of commerce alumni, offering a deeper understanding of how personal goals and goals play into
these decisions. By learning more about what stimulates and challenges these young directors, we

can better understand the future of entrepreneurship and the role that education and management

can play in hopeful its growth.

India’s economy has made popular fresh years, but the expansion of instructive facilities has not
kept up with this growth. Business education, in particular, has fallen quick in some institutions,
weakening to meet the trade and social needs of the country. As a result, many business and
management graduates are left jobless, wasting valuable human resources. This gap needs to be
addressed to ensure long-term sustainability. India faces new competitions from shifting industrial
policies and a globalized economy, which must be touched effectively. The country needs more
entrepreneurs to grip new chances and create jobs. Looking ahead, the government imagines young
people under 25 to emerge as the next wave of entrepreneurs and companies. To support this, free
initiative and small business development are imports for both the central and state governments,
with agencies like Ministries, the Industrial Development Bank of India, Regional Industrial
Centres, and the National Institute of Entrepreneurship and Small Business Growth offering
important support. These involvements provide guidance not only to management graduates but
ortant in

also to others looking to start small businesses. With entrepreneurship becoming more imp

the modern economy, this study aims to explore the entrepreneurial wishes of business graduates In

Ernakulam district.
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- final-year students approach graduation, they face the insistent task of choosing their future
. ofession. Many who are interested in company careers find themselves in a weak position by
' actors like lack of family support or monetary restraints. This can create a complex situation, with

. ifferent results contingent on each student’s personal conditions. This study explores how

duate commerce students feel about entrepreneurship as a career. It looks at what appeals
em to entrepreneurship, the environmental factors that promote it, and the challenges that depress
ghcm from chasing this path. The research aims to understand students’ insolences toward

trepreneurship, considering it as a practical career choice in today's world, and to classify the

factors that shape their decision-making process. both positively and harmfully.

1.2.SIGNIFICANCE OF THE STUDY

Entrepreneurship is gaining receipt among students international as a way to create affluence and

lﬁnd personal execution. During times of economic decline, it’s often the entrepreneurial spirit and

exibility that help come around the economy. Entrepreneurship involves the ability to innovate,

e risks, anticipate results, and confidently handle unexpected challenges. Entrepreneurnal
‘ties are essential for the economic growth and success of modem culture. Because of this.
derstanding what drives people to become entrepreneurs, as well as the factors that pay to their
success. has become gradually important. This topic is now being widely discussed by officials
worldwide. The aim of this study is to discover how postgraduate commerce students view
lentrepreneurship. With their related in commerce, these students are well-resourced to identify
business opportunities. If they choose to pursue entreprencurship, they may be able to grow their
businesses and create wealth much faster than businesspeople from other fields.
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1.3 SCOPE OF THE STUDY

The goal of this study is to understand the purposes and career aspirations of final-year postgraduate

commerce students in Emakulam district. The research focuses exactly on these students. and the

analysis is based totally on their lookouts and experiences.

1.4 OBJECTIVES OF THE STUDY

This study is undertaken with the following objectives:

e To study the attitude of students to entrepreneurship as a career option.

* To find out the factors that appeal students towards entrepreneurial career.

To study the various environmental factors which help entrepreneurship among post graduate

commerce students.

To study the factors that discourages the post graduate commerce students from pursuing

entrepreneurship.

1.5 RESEARCH METHODOLOGY OF THE STUDY

’ 1.5.1 Research design

| The present study includes both expressive and }ualytical study. This study tries to look out the

influence of factors that influence entrepreneurial meaning among PG students. During this study,

five self-governing variables and one dependent variable are tested. Dependent variable is

entrepreneurial intention, and independent variables are incentive, fear of failure, environmental

factors, entrepreneurial behaviour and instructive factors. Descripti\J/md Analytical
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1.5.2 Sampling design

Population: The population careful under the study is limited to post graduate commerce students

in Ernakulam district.

Sample size: 150 samples were selected by using suitability sampling method from the total

population

1.5.3 Source of Data
Foundations of information are mainly classified into two:

| Primary data

In this study primary data was collected in the method of questionnaire which was spread
among the sample population. Data are collected from the respondents nevertheless of their age and
gender using structured questionnaire. Google form questionnaire was sent to accused and response

were taken from Google response sheet.
2 Secondary data

Secondary data for the study was calm from various books, various trainings printed in

online journals, Magazines, and websites.

1.5.4 Tools for Analysis

The primary data collected were statistically coded, processed, classified, charted and analysed by

using statistical and exact tools and techniques like. Pie charts, Bar diagrams are used as a tool for

analysis in this study.
1.6 LIMITATIONS OF THE STUDY
Some of the limitations of the study:

e Time and resources factors are the most restrictive one for the study

e Some students are not keen to fill the questionnaire.

e The study is influenced by the individual opinions of s. -
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CHAPTERISATION

e Chapter 1 - Introduction

This provides an introduction to the study. It provides details including problem statement,

bearing, scope, objectives, hypothesis, research methodology, limitations, study data analysis

method and chapter act scheme.

e Chapter 2 — Literature Review

It includes various previous trainings related to the topic.

e Chapter 3 — Theoretical Framework
It includes the concept, definition, meaning of entrepreneurship and business plan, which
were obtained from various printed sources and serve as secondary data for the study.

e Chapter 4 — Analysis and interpretation of data

This explains the examination and analysis of data to obtain the objectives of the education. The
chapter deals with the study of data collected from the sample population, their result and

 interpretation.

| e Chapter 5 Findings, Conclusion and suggestions
It is the final chapter that presents the findings, propositions and conclusions resulting from

the study.
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2.1Nikolaus and Luthje (2004), the study “Entrepreneurial purposes of business scholars: A
benchmarking study” they compared Determinations of two German university scholars. Three
manners are used in their work is a boldness towards self-service, an attitude of willingness to take
risks, need for freedom and regulator. The result is the scholar’s entrepreneurial intentions are
stronger and more ambitious in terms of business growth. In their study, the business aspirations of
pupils at the University of Munich and the Vienna University of Economics and Business
Administration—two German-speaking universities—are compared with the agreeing findings for
Massachusetts Institute of Technology (MIT), a pioneer in this field. These academies exhibit quite
diverse entrepreneurial spirit designs. The findings also imply that Munich and Vienna students’

less unique entrepreneurial teaching may be the reason for their lower level of starting aspirations.

2.2 Shook, Priem and McGee (2003), In their study, “Venture conception and the enterprising
individual: A evaluation and synthesis” has stressed the importance of many factors. Their research
shows that having a supportive start-up system, access to mentors, available resources, and
introduction to success role models strongly impact students’ entrepreneurial leanings. In order to
discover understudied subjects and increase study methods, they appraise and assess the venture
growth literature that has looked at the character of the individual in this item. They then point out
that more study on the role of innovative persons in venture formation should focus explicitly on

individual decision. They also cover means for assessing entrepreneurial decisions and for reaching

out to entrepreneurs.

2.3Veciano and Urbano (2005), According to their research, “University scholars’ Attitude
Towards Entrepreneurship: A Two Countries Judgement” states that businesspeople in family or
among relatives foster purpose towards entrepreneurship. According to this study, students were
eager about starting their own industries and thought that doing so would lead to a greater sense of
fulfilment. Using Shapero’s method, this study wanted to explore the entrepreneurial goals of
management tutors with a particular focus on supposed attractiveness, bent to act, and feasibility.
Data gathering was done at an Ahmedabad commercial school using a form, and SPSS was used for
analysis. According to the study, management students were excited about entrepreneurship and

associated it with a feeling of fulfilment. It raised recommended that specific entrepreneurship

e EE— ————

modules be included to the management curriculum in order to spark students’ interest and advance

\ their entrepreneurial skills. ’——H/-J

6
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74 Souitaries, Zerbinati and Andreas (2007), In their research, “Do Entrepreneurship
Programmes Increase Entrepreneurial Intention of Science and Engineering Students?”. The impact
of learning, motivation and resources shows that by if students with the knowledge, skills and
persuasion, they can choose entrepreneurship as a career. Entrepreneurial education promotes the
subjective standards and desires of students. The programs’ greatest significant advantage,
according to their research, is inspiration—a construct with an emotional component—which also
increases some attitudes and total entrepreneurial ambition. The results have larger ramifications for

a theory of entrepreneurial emotions as well as for the practice of teaching entrepreneurship.

7.5 ZaidatolAkmaliah Lope Pihie (2009), In her study, “Entrepreneurial Intention of University
Students™ a study to determine the self-sufficiency perception and entrepreneurial intentions of
undergraduate students. The results show that those who believe that entrepreneurship is something
that should be studied in college have a high mean score. It also suggests that to improve university
students’ entrepreneurial intention, certain teaching strategies to be included. According to this
study, in order to foster good entrepreneurial intention and aspiration among teacher candidates, an
entrepreneurship course and appropriate entrepreneurial teaching practices should be devised. The
study’s conclusion is that future educators should cultivate entrepreneurial values in order to

encourage entrepreneurship in secondary school pupils.

2.6 Graevenitz, G. von, D. Harhoff and R. Weber (2010). According to their study, “The Effects
of Entrepreneurship Education,” Journal of Economic Behaviour and Organization” they find that
the academic courses provide informative signals to students, helping them evaluate their aptitude
for entrepreneurial tasks. The study emphasizes the importance of understanding the nuanced

effects of entrepreneurship education for educators and policymakers.

2.7 Dr. Mohsin Shaikh (2012), In his study, “Students Intention towards Entrepreneurship: A
Review of Empirical Studies” they arrive at a finding that a student’s education influences their
Intention to become an entrepreneur. Based on his findings, age, autonomy, Independence, self-
efficiency, and ownership have a greater impact on the desire to start a venture. Additionally, while
the level of education increases, the Likelihood of venturing into entrepreneurship decreases. This
paper aims to examine and evaluate the empirical research conducted to determine university

students’ inclination towards entrepreneurship and the factors that impact their choice to pursue

entrepreneurship.
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Veluswamy (2014), In his study,” Students Attitudes and Intentions toward

2.8Arunkumar
investigates the importance of entreprencurial intention and self- efficacy of

Entreprencurship”

individual’s intention towards entrepreneurship. The result finds that those who prefer more income,

owards entrepreneurship. This paper

more independence and more ownership have high intention t

aims to examine and evaluate the empirical research conducted to determine university students’

inclination towards entrepreneurship and the factors that impact their choice to pursue

entrepreneurship

2.9Daniel Badulescu, Mariana Vancea (2013), In his research, “Entrepreneurial Perception Of

Master Students: Realistic Or Rather Enthusiastic?” they examines the effectiveness of

entrepreneurship as a career option and the practicality of self-efficacy and self-assessment in this
in Business

regard. This paper explores entrepreneurship perceptions among master students

Management at the University of Oradea, Romania. The study, founded on survey research, exposes

that pupils are drawn to riskier forms of entrepreneurship, particularly start-ups. Despite expressing

self-assurance in their knowledge and helps for future entrepreneurial endeavours, they

acknowledge threats outside their control. The paper stresses the duty of higher education

institutions to align abstract programs with economic stresses and guide students toward confident

entrepreneurship.

2.10 Linyan's (2008) research highlighted the transformative power of entrepreneurship education

(EE) in shaping scholars' attitudes, purposes, and behaviours. By promotion a conducive learning

environment and realizing supportive policies, campuses can significantly encourage

entrepreneurial goals. To further improve the effectiveness of EE programs, it is crucial to include

experiential learning occasions, such as locations, mentorship programs, and business races. These

practical involvements can provide students with valuable intuitions, skills, and systems to launch

their entrepreneurial schemes. Additionally, fostering a culture of invention and risk-taking within

the university can motivate students to hold entrepreneurial trials. By combining theoretical data

with hands-on skill and a supportive campus environment, universities can allow students to

become successful businesspeople.

2.11 Dr. Mohsin Shaikh's (2012) research advises that a student's educational related plays a

significant role in influential their entrepreneurial goals. Factors such as age, self-sufficiency,

freedom, self-efficacy, and the desire for possession were found to be strong predictors of

entrepreneurial intent. Stimulatingly, the study also revealed an opposite relationship between the

level of tutoring and the likelihood of hunting entrepreneurship

248 ACE Scanner
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2.12 Athulya's (2017) research revealed a prominent disparity in how male and female students

perceive government-backed entrepreneurship programs. While the schoolwork indicated a

prevalent will among students to venture into entrepreneurship, fear of letdown emerged as a

sienificant preventive.

2.13 Breznik and Law (2016) delved into the complex relationship between brashness, innovation,

and entrepreneurial resolved. Their analysis of four behavioural indicators—entrepreneurial

committed, learning motivation, boldness toward entrepreneurship, and self-efficacy—uncovered a

strong joining between learning inspiration and innovative thinking. Additionally, the study stressed

the pivotal role of attitude and self-efficacy in predicting advanced behaviour. To further improve

the empathetic of entrepreneurial resolved, it is essential to consider additional influences such as

perceived barriers, social nourishment, and access to resources. These basics can knowingly

influence an individual's decision to pursue entrepreneurial endeavours. Moreover, exploring the

impact of cultural and group customs on entrepreneurial objectives can provide valuable insights

into the varied factors shaping entrepreneurial committed

2.14 Ammani and Dr. Malarmathi (2014) emphasized the role of private experiences and family
background in shaping separate attitudes towards entrepreneurship. They concluded that targeted

training and help can positively influence students’ entrepreneurial mindset.

2.15 Sofia Karali (2013) found that students who joined in entrepreneurship education programs

exhibited a stronger entrepreneurial drive. The study also plain that these programs effectively

shifted members' attitudes towards entrepreneurship.

2.16 Zhang et al. (2014) found a confident correlation among entrepreneurial aobjectives (EA) and
commercial intent among students. These results advise that a mixture of personal motivations,

conservation factors, and instructive support can significantly influence a student's result to chase

free enterprise.

2.17 Abirami and Kumar (2014) explored students' responsiveness of entrepreneurship, explored
potential money sources, and known factors influencing their business decisions. The study painted
the significant challenge of backing, suggesting the need for accessible bank loans and rule support,
particularly for feminine entrepreneurs. Also, universities were urged to provide exercise and

educational chances to stand-in entrepreneurial skills

248 ACE Scanner
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2.18 Rohit H. Trivedi (2017) aimed to know how factors like perceived barricades, external factors

and the university environment impact a running student's decision to become an entrepreneur.

Building on this, Trivedi (2016) discovered that a supportive university setting and exact

entrepreneurial information (NBK) positively influence commercial intent.

2.19 Evan D. (2005) explored the significance of an individual's entrepreneurial intent and self-

belief in their decision to pursue entrepreneurship. The study revealed that individuals with a strong

desire for higher income, greater independence, and increased ownership tend to have a higher

likelihood of aspiring to become entrepreneurs.

2.20 Dr. Norman Rudhumbu, Douglas Svotwa, Takaruza Munyanyiwa and Morgen Mutsau
(2016), In their study, “Attitudes of Students towards Entrepreneurship Education at Two Selected
Higher Education Institutions in Botswana: A Critical Analysis and Reflection” cite the idea that

entrepreneurial education can influence people’s perceptions about entrepreneurship. The majority

of students, according to their study’s findings, have a favourable attitude toward entrepreneurship

education and would want to start their own business after graduation.

2.21 Linan and Fayolle (2015), they focused on, “The Impact of Entrepreneurship Education in
Higher Education: A Systematic Review and Research Agenda” they highlighted the significance of
academic programs and curricula that emphasize entrepreneurship, which in turn heightened
students’ interest and motivation to engage in entrepreneurial activities. By using a teaching model
framework, they find the impact of entrepreneurship education (EE) in higher education was
systematically evaluated in a thorough assessment of 159 articles published between 2004 and 2016.
Their results show that short-term and subjective results are still prioritized, and that the studied
pedagogies are not sufficiently described in detail. This study highlights the need for more thorough
and empirically grounded studies in the future, emphasizing the need to investigate less obvious but

viable avenues for evaluating the impact of university-based entrepreneurship education.

2.22 Ponmani R (2015), In her research, “A Study on Entrepreneurial Attitude Orientation and
Intention among various Categories of Students” suggest that entrepreneurial attitude, orientation,
and intention vary among male and female students across different academic streams. Students

with high levels of achievement and commitment were more likely to pursue entrepreneurial

activities. Based on the findings. her study came to the conclusion that male and female students
tion, and

should be illustrious across academic streams based on their entrepreneurial attitude, loca
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aim. The intention to launch a business endeavour was strongly influenced by the socioeconomic

features of the homes.

2.23 Sarah Thebaud (2010). In her study, “Gender and Entrepreneurship as a Career Choice: Do
Self-assessments of Ability start-ups” she measures the degree to which cultural perceptions of
gender and entrepreneurship affect one’s self-estimation of one’s capacity for entrepreneurship as
well as the gender gap in company start-ups. The result found that women are less likely to see
themselves as able to be an entreprencur and they hold themselves to stricter distinctive of
competence while linked to men. The answers indicate that, in judgement to males in identical
states, women are much less likely to believe they are capable of being entrepreneurs and hold
themselves to a higher standard of ability. After adjusting for pertinent resources, a sizable
percentage of the gender disparity in entrepreneurship can be attributed to this gender difference in
self-evaluations. Further examination reveals that among seasoned business leaders, famous gender

disparities in self-assessed ability still exist.

2.24 Fitzsimmons and Douglas (2005), the study was about “Entrepreneurial Intentions towards
Individual vs. Corporate Entrepreneurships. They found out the sign that attitudes towards
possession, independence and income related to the person’s purpose to participate in
entrepreneurial activities. Individuals’ perspectives regarding the independence, ownership, and risk
involved in each other have an impact on their decision about a career between working for
themselves and becoming an entrepreneur. This study determines that because self-employment
needs risk and decision-making, attitudes about these components influence intentions, and self-
efficiency eases these impacts. These predictions are documented by observed inquiries, which

identify different attitudinal components for commercial and individual entrepreneurship

2.25 Edmund Thompson (2004), In his study, “Individual entrepreneurial intent: Construct
Clarification and Development of an Internationally Reliable Metric” emphasizes that if the attitude
matches intention, then this will lead to an increase business quality. Purpose is an essential element
of entrepreneurship. This study reports on the structure and proof of a valid and trustworthy scale

measuring distinct entrepreneurial intent that can be used globally after first trying to define the
concept of individual entrepreneurial intent.

2.26 Krueger and Carsrud (1993), investigates, “Entrepreneurial intentions: Applying the Theory
of Planned Behaviour” accentuates that entrepreneurship exercise and participation in

entrepreneurship classes can meaningfully increase students’ entrepreneurial purposes. They also

emphasize that personal incentive plays an important role in the expansion of entrepreneurial

11
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purpose. Attitudes toward the goal behaviour, which in turn characterize ideas and insights, are what

shape intentions. Intentions-based models of entreprencurial activity provide new avenues for the

study of venture start while also aligning with the findings of current study. By defining not only

what but also how different antecedents of organizational emergence influence emergence,

intentions models help them know their effects more fully.

2.27 Norris F Krueger and Deborah V Brazeal (1994), they studied, “Entrepreneurial Potential

and Potential Entrepreneurs™ tourist attractions those intrinsic inspirations, such as a strong desire

for independence and a penchant for innovative ideas, are the main incentives that drive GUT

students to view review corporate projects. This paper travels the factors that could lead to such

probable and offers a model for the entrepreneurial event that is based on Shapero’s (1982) model.

Next, they examine this model in light of backup data from the corporate expressing and enterprise

development lookouts

2.28Hussain, Hashmi and Gilani (2018), According to their study, “Attitude Towards

Entrepreneurship: An Exploration of Technology Education Scholars” they found out that students

in technology have confident attitudes toward entrepreneurship. Moreover, they recommended that

institutions (educational) conduct workshops and seminars so that students’ entrepreneurial abilities

should be advanced in order for them to advance in their careers. Their results show that expertise

education students have a favourable attitude toward entrepreneurship. It is determined that there

are no substantial differences between gender and meeting in terms of students’ attitudes toward

entrepreneurship. Still, there’s a big contrast in the morning and self-supporting students’

perspectives on business. It is recommended that educational institutions hold seminars and

workshops to help students develop their entrepreneurial abilities in order to advance in their career

12
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CHAPTER 3
THEORETICAL FRAMEWORK



Entrepreneurship—MEANING

Emrepreneurshlp IS a term that gets fearfy] around often, byt it's rare|

unavoidable images of people building

Ust starting them, [ps a
-solving. [t’s about knowing Opportunities,

ething real. While profit is often part of the

er desire: to create Something meaningful, to
rvives them.

But let’s be honest, this path is not for everybody. It’s a endless fight of high pressure and lows,
requiring huge effort and promise. There are long days, doubts, and financial struggles. Yet, for
those who push through, the prizes are unlike anything else. The freedom to chart your own course,
the anticipation of watching your ideas take shape, and the impact you make on the world bring a
sense of purpose and satisfaction that’s hard to match, Entrepreneurship isn’t a one way venture. It
comes in many forms—whether it’s a solo entrepreneur following their passion or a social
entrepreneur beginning global tasks. Ultimately, the spirit of entrepreneurship is about conversion.
It has the power to change people, businesses, and entire beliefs, pushing limits and influential

What’s to come. It celebrates the social spirit, our individual desire to create, innovate, and leave a
telling practice.
Promoting entrepreneurship education

. _ S ches
Promoting entrepreneurship education is key to helping both persons and societies grow. It tea
oting e it e iti inking—ski Late
i t skills like inspiration, problem-solving, flexibility, and critical thinking—skills tha
important ski

; . |
[ arly, from primary schoo
' chases. Introducing free enterprise e
useful no matter what job someone

13
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all the way through university, can have a massive impact. This could include hands-on shops, talks
from local entrepreneurs, or even fun business plan races. Building a kind environment with things
like mentorship programs, occupational incubators, and access to money gives people the tools they
need to turn their thoughts into real businesses. In the end. helping entrepreneurship education helps
create a group of innovative thinkers and problem solver who drive monetary growth and make a
positive change in their groups. By encouraging an entrepreneurial mind from a young age and
education the right skills, we empower people to become practical changemakers who push their
societies forward. Entrepreneurship education isn’t just about making people business owners: it’s

about raising malleable, resourceful individuals who can thrive no matter what the future holds.

Characteristics of an Entrepreneur

* Will to Take Risks

Starting a new business is always risky, with the option of failure. A true entrepreneur needs

to be bold enough to take those risks, wisely assess them, and move forward anyway. Taking

risks is simply part of the trip in entrepreneurship.

e Inspiration and Innovation
Entrepreneurs must be inspired. Building a business and revolving a profit often requires
impending up with new ideas, whether that’s introduction a brand-new product or finding a

more competent, cost-effective way to do something that’s already been done.

* Vision and Management
For a business to flourish, a businessperson needs a clear idea of where they want to go. But
having an idea is just the hurdle; turning it into reality takes hard work and memory with a
team. Strong control is important to director everyone toward that shared goal and keep the

drive going.

¢ Open-Mindedness
In business, almost every situation grants a chance to learn or raise. Entrepreneurs need to
stay open-minded and look for openings, even in surprising places. For instance, Paytm saw

the growing demand for online transactions and jumped at the chance to meet that need.

leading to huge growth.

» Flexibility

Being supple and willing to adapt is key to waiting ahead in business. Things do not

14
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continually go as planned, and businesspersons must be ready to hinge, adjust their products

or facilities, and make needed changes based on what’s trendy in the market

« Knowledge of Your Product
An entrepreneur must have a deep kind of the product or service they offer. It’s important to
keep up with marketplace trends and know whether their current offerings still meet the

needs of clients or if it’s time to make perfections. Being responsible and making changes

when needed is a serious part of entrepreneurship.

Importance of Entrepreneurship

e Heavy Invention
Entrepreneurship drives imagination, inspiring people to originated up with new concepts

and grow fresh products or services. This mains to mechanical fees and cares in various
trades, helping culture produce.

« Job Creation
Entrepreneurs are important to job creation. By starting and growing businesses, they

provide new employment opportunities, contributive directly to economic growth and
permanency.

e Improving Economic Growing
Business activities play a notable role in nation’s economic expansion. They help kindle race,

attract asset, and increase general efficiency, making cautions stronger.

« Wealth Building
Successful entrepreneurship doesn’t just profit the individual entrepreneur—it can uplift

entire groups. It helps rise wealth, raises living values, and donates to greater success for

everyone involved.

« Adaptability and Flexibility

Entrepreneurs are often quick to familiarize and
st to changes in the marketplace is crucial for staying good and thriving in ever-

flexible in their method. Their ability to

respond fa
changing business environments.

e Positive Public Impact

reneurial businesses can have a confident effect on local groups by offering respected

Entrep
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products and services, supporting local economies, and active social responsibility that

profits everyone.

o Global Competitiveness

Entrepreneurial pains also help a state stay competitive on the creation stage. By promoting
new skills and encouraging a culture of endless improvement, entrepreneurs help keep their

countries ahead in the global budget.

« Problem-Solving
Entrepreneurs are tricky-solvers at their core. They find challenges in the market and come

up with advanced solutions that can improve society and improve people’s quality of life.

Entrepreneurship not only assistances the individual entrepreneur but also drives larger change and

growth that positively affects societies, economies, and global tone.

Key Qualities of a Successful Entrepreneur

« Determination
Determination is crucial for success. It’s the inner drive that saves an entrepreneur moving
forward, even after facing several disappointments. The key is never giving up on the job,

no matter how tough workings get.

» Strong Management SKills

Being a positive entrepreneur means being intelligent to plan ahead, set clear areas, and

follow finished with success. Effective management is about turning ideas into reality and

remaining planned through each point of growth.

« Passion and Obsession
Entrepreneurs are often deeply obsessive about their goals. When they’re fixated with their

vision, they motivate others to believe in it too. A good entrepreneur is in-built, makes smart

results, and works well with others to bring their thoughts to life.

» Self-Confidence
Confidence in their skills is something every entrepreneur must take. They need to look

gaining, plan for the coming, and trust themselves to make good results. A confident

entrepreneur naturally confidence in others as well.
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Types of Entrepreneurs

A. Based on the Type of Business:

o

Commitment

Entrepreneurs are fully keen to their goals, workin

g determinedly to achieve them. Their
promise means

long hours and hard focus, no matter how moving the path may be.

Inspiration and Creativity

Entrepreneurship flourishes on motivation. It’s about coming up with creative ideas that lead

to better products and services. Without inspiration, progress is limited, and creativity

is key
to vertical out.

Flexibility

To create products that meet market needs, entrepreneurs must be flexible. Inflexibility

doesn’t work in business: those who adjust and change when necessary are the ones who
succeed.

Decisiveness

Entrepreneurs often face doubt, so making timely, well-informed decisions is critical.

Successful business owners are quick to weigh risks, gather information, and take action,

altering to changing settings as they go.

Professionalism

Expertise is vital. How an entrepreneur networks with employees, customers, and the wider
public shapes the culture of their business. Humble and ethical behaviour is at the core of

any successful business.

Trading Entrepreneurs:

These entrepreneurs buy products in loose at a reduction and sell them to clients or sellers.

They're often the distributors who link producers with consumers, like wholesalers or

retailers.

Manufacturing Entrepreneurs:

i ' i ills. The
These entrepreneurs create products from raw materials using various tackles or ski y

analyse market stresses and design products that meet those needs.

17
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B. Based on Technology:

Agricultural Entrepreneurs:

Cultivated entrepreneurs focus on agriculture-related industries. This could involve farming,

irrigation. production, or using new technologies to progress agriculture.

Technical Entrepreneurs:

These entrepreneurs kindness on creating products using science and technology. They

develop new concepts and turn them into creations, often advancing technology in various
fields.

Non-Technical Entrepreneurs:

Unlike technical entrepreneurs, these don’t trust on advanced science and technology. They
focus on using outdated methods to run their dealings and often surpass in sales and

marketing.

C. Based on Ownership:

Private Entrepreneurs:
These entrepreneurs run on their own, taking full duty for profits and risks. They are the sole

holders of their business.

State Entrepreneurs:

State entrepreneurs are owned and worked by the government. They grip all the business’s

returns and losses on behalf of the state.

Joint Entrepreneurs:
A joint venture is created by both the administration and the private sector. Both parties

share profits and risks, with the details drawn in an agreement.

D. Based on Gender:

Male Entrepreneurs:
These are men who start and run businesses, taking on all the entrepreneurial tasks.

Female Entrepreneurs:

These are women who start and succeed businesses. If a woman owns at least 51% of the

business, she is measured a female entreprencur.

]
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E. Based on Enterprise Size:

» Small-scale Entreprencurs:

These entrepreneurs advance up to 1 crore in their business. with equipment and
infrastructure,

e Medium-scale Entrepreneurs:

These entrepreneurs advance between | crore and 5 crores in their business system.

» Large-scale Entrepreneurs:

Entrepreneurs who invest more than 5 crores in initial their business are careful large-scale

entrepreneurs.
F. Based on Clarence Danhof's Study:

» Innovative Entrepreneurs:
These entrepreneurs carry new ideas to market, whether through products, courses, or
business models. They're always fixated on innovation and devote in explore and

development.

« Fabian Entrepreneurs:

Fabian entrepreneurs are watchful and prefer not to make changes unless categorically

necessary. They are careful when approving new business strategies.

e Drone Entrepreneurs:
Drone entrepreneurs are hardy to change and prefer projected to traditional methods. Even if

they face losses, they often trash to update their business practices.

Other Types of Entrepreneurs:

+ Solo Operators:
These entrepreneurs typically start their businesses alone, sometimes engagement a few

workers as the business grows.

*» Active Partners:

These entrepreneurs start a business collected and each takes an active role in running the

i they are called "partners" but not "active partners."
company. If they only underwrite money, they p
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o Inventors: i 3l
Inventors create new goods through their own creativity and invention. They're driven by a
desire to devise and improve existing solutions.

" Chllelgm:

Challenger entrepreneurs are continuously on the post for new business opportunitics. They
move quickly from single task to the next. looking for fresh challenges.

o B'ym:

These entreprencurs buy present businesses to lessen the risk involved in starting from
scratch. They purchase reputable companies with confirmed market valoe.

e Researchers:

Researchers are entrepreneurs who trust on data and analysis to make decisions. They
thoroughly research a market or produce before moving forward. which helps them
minimize risks.

e Life-Timers:

These entrepreneurs view professional as a lifelong hunt. often taking over family
businesses and remaining a tradition passed down through groups.

Risks in Entrepreneurship
1. Financial Risk:

tarting a business requires capital, and entrepreneurs often take on private loans or use their
savings to fund their schemes. A solid financial plan is necessary to plan potential profits, expenses.
and eamings for investors.

2. Strategic Risk:
Even the best business
Entrepreneurs must be

strategies can become dated quickly due to marketplace changes.
set to adjust their strategies if situations shift.
3. Technology Risk:

New technologies are always emerging. - :
advance in new systems, which could affect success if not achieved well.

and adopting them can be overpriced. They may need to

4. Market Risk:

Market demand can alter. Economic changes, trends, or new contestants can impact e

20
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(§ achievement of a business. Entrepreneurs must analyse the market and cuswmr hviou t g
1 predict and answer to these transfers.

'} 5. Competitive Risk:

ComPem.O"S are an endless risk. Entrepreneurs must stay fast of their race, especially if the market
wet or if new participants bring advanced products. Caring intellectual property is also important.

i 6. Reputational Risk:

i . s g ! L
A business’s status is crucial. Negative reaction or a bad skill can fast spread, specially on social

|

.- media, damaging the company’s image and sales.

§ 7. Environmental, Political, and Economic Risk:
| Some risks are outside an entrepreneur’s control, like usual disasters, radical variability, or

RIS downturns. These influences can severely affect business actions, specially in uneven

arcas.

Challenges of Entrepreneurship

1. Lack of Finance:

One of the biggest sprints for any startup is not having sufficient cash. Without satisfactory
funds, running a business becomes incredible. Entrepreneurs usually seek capital from
different bases, like family, friends, bank loans. depositors, or even crowdfunding, which
has become a popular method today.

Lack of Infrastructure:

In many zones, the basic organization needed to run a commercial—like electricity, running

water, and reliable net—is either inadequate or too costly. This can be a huge obstacle for

entrepreneurs, creation it harder to operate professionally.

I

3. Lack of Business Knowledge:

easy, but without the right information of how businesses

Starting a business might complete
pathetic things like accounting, marketing, and

work, the realism can be very dissimilar. Em

actions are vital for success.

4. High Competition:
on of sympathetic their participants. Without

Many businesspeople overlook the positi
it's hard to position your commercial effectively. Knowing

knowing what others are doing,
- 21
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CHAPTER 4

DATA ANALYSIS AND INTERPRETATION




ABLE 4.1

IGender wise classification of respondents

e

e Frequency Percentage
= 62 40.0
Female 50 =
Prefer no to say 3 s
Total 155 100

Source: Primary data

FIGURE 4.1 GENDER

E Male
Female

¥ Prefer no to say

INTREPRETATION

The data shows that out of a total of 155 respondents, the popular known as female, making up
58.1% of the members. A significant portion, 40%, recognized as male, while a minor group, 1.9%,
chosen not to release their gender. This suggests that the survey has a larger image of female

respondents, with a smaller sum of male and those who chose not to specify their gender.
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| TABLE 4.2

|

| Stream wise arrangement of respondents

Factors Frequency Percentage
Arts 57 36.8
Science 53 342
Engineering 2 14.2
Others 26 16.8
Total 155 100

| Source: Primary data

| FIGURE 4.2 STREAM

60

50

40

N | i

| I“ g
. 24 i 2

Arts Science Engineering Others
W Frequency M Percentage
INTREPRETATION

The data reveals that among the 155 respondents, the main group rises from the Arts stream,

accounting for 36.8% of members. Next closely are persons from the Science stream, making up

34.2% of the total. A smaller percentage, 14.2%, are from the Engineering stream, while 16.8% fall

into the "Others" category, which could contain various other grounds of study.
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ii TABLE 4.3

| [nterest in following entrepreneurship as a career option

FIGURE 4.3 INTEREST IN ENTREPRENEURSHIP

Factors Frequency Percentage
Extremely interested 28 18.1
Very interested 47 30.3
Moderately interested 46 29.7
Slightly interested 3] 20.0
Not at all interested 8 5.2
Total 155 100

Source: Primary data

& :.’,‘39 54"0
<& & &
{3‘ A& &
.\\Q -\.{\; \:\\
& & & &
& & N
& S ’
<
B Frequency ' Percentage
INTREPRETTION

The data tells that a large share of respondents is involved in chasing free enterprise as a career.

30% of members are "very interested," while 29% are "moderately attracted." A smaller group

shows "extreme attention" (18%), and only 20% are "slightly involved." Just 5% of respondents are |

"not at all in terested," representing that entrepreneurship is an motivating option.
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TABLE 4.4
|

| Factors interesting towards entrepreneurial career

|

Factors Frequency Percentage
Financial incentive 21 13.5
Personal passion and interest 52 33.5
Educational background 57 36.8
Influence of family and 21 13.5

friends

Others 4 2.6
Total 155 100

| Source: Primary data

FIGURE 4.4 FACRORS

INTREPRETATION

The data validates that the m

related (36.8%) and individual d

friends each reason for 13.5%, while 2.6%

for following private enterprise

M Financial incentive
Il Personal passion and interest
Educational background

Influence of family and
friends

26
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are partial by other factors, importance varied incentives
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TABLE 4.5

Self-confidence leve]

| Factors " Fremener
| quency Percentage
Extremely confident 26
| 16.8
I Very confident 46
. 29.7
| Moderately confident 55
. 35.5
| Somewhat confident 23
| 4.8
| Not confident 10
i 6.5
| Total
| 155 100
| Source: Primary data
% FIGURE 4.5 CONFIDENCE
‘ 60
50
5 40
; 30 — P
1 22 = :" e
10 & i i I =
| 0 [C8 Had ] 42 | B
é\b‘?' {3\&3 c}b?fQ &\b“'{& ;\\b"*&
K \\(_'o &£ b2 ES
e.&e\\\ ¥ b@"’{?\ e,@& 3
Q;" @0 %0‘6‘

M Frequency B Percentage

INTREPRETATION

The data shows that most respondents feel assured in their abilities. 35.5% are "moderately
confident," and 29.7% are "very confident." A lesser collection, 16.8%, are "very self-

confident," although 14.8% are "slightly self-assured.” Only 6.5%
ive view on their sureness levels.

testified not sense self-

confident, indicating a normally posit

_
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TABLE 4.6

Properties that are cong;j
sidered as the
most helpful for consider;
nsidering

entr i
ntrepreneurship as 5 career choice

— Factors o
Workshop and training 38 4 Percentage
programs on free enterprise 245
Mentorship from successful | sg —
entrepreneurs
Networking events with 33 o
I other aspiring business '
" Access to funding and 19 o
investment opportunity
Total 155 e

Source primary data

FIGURE 4.6 PROPERTIES

M Workshop and training program
on free enterprise

1 Mentorship from successful
entrepreneurs

! Networking events with other
aspiring business
Access to funding and investment
oppurtunity

INTREPRETATION

The data shows that aspirant entrepreneurs value mentorship from positive businesspersons

the most (37.49%), followed by workshops and e

|| Aeeess o funding is seen as less thoughtful, with o
ting are ordered over €O

xercise and socializing events (both at 24.5%).

nly 13.6% as ita key source. This directs

. i ing.
that direps: ) nomic backi
hatdlrectlon, learning, and rela
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TABLE 4.7

Family members or friends who are entrepreneurs

Factors

Frequency Percentage
Yes 92 59.4
No 65 41
Total 155 100

Source: Primary data

FIGURE 4.7 FAMILY BACKGROUND

100
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Yes No

® Frequency M Percentage

INTREPRETATION

The data discloses that a common of respondents, 59.4%, have household members or friends

who are businesspeople. In contrast, 41.9% do not have such influences. This proposes that

| having a business network within one's individual ring is quite common and may play a

important role in influencing or supportive individuals in their free enterprise.

29
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| Influence of experience on entrepreneurs

|
Factors Frequency Percentage
Positively 65 41,9
Negatively 52 33.5
Not at all 38 24.5
Total 155 100

| Source: Primary data

|
b

J INTREPRETATION

|l challenges.

I FIGURE 4.8 EXPERIENCE

1124.5% of students feel that their s

m Positively = Negatively

Il substantial portion feels that experience may not always b

I The information shows that 41.9% of students be certain of their experience has a confident
Y influence on their business journey, while 33.5% feel it has a adverse impact. Moreover,

kill has had no impact at all on their entrepreneurship

e helpful or could even present
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1 Phrtors Frequency Percentage
- 91 537
L s 64 13
1 100

JFIGURE 49

NTREPRETATION

he data specifies that a common of students, 58.7%. have access to properties or support on
campus for aspiring entreprencurs. In discrepancy, 41.3% do not have such resources
available to them. This suggests that while many student’s advantage from entrepreneurial

support on campus, a substantial portion may still absence access to important resources that

could help in their entrepreneurial undertakings.
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| TABLE 4.10 UTILISATION OF RESOURSE

| Utilisation of resources

Factors
Frequency Percentage

82 52.9
73 47.1
100

| Source: Primary data

FIGURE 4.10

[

i ; [ .
ey Lt 2
e e A HT Y

Yes No

i No of students & Percentage

INTREPRETATION

The data exposes that 52.9% of scholars actively use the resources accessible to them, while
47.1% do not make use of these properties. This suggests that while just over half of the

| students take advantage of the resources provided, nearly half are not applying the support

| offered, indicating potential hurdles or absence of consciousness in accessing available
E

entrepreneurial resources.
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| TABLE 4.11 DEMOTIVATING FACTOR

| Factors that mostly demotivates from choosing entrepreneurship as career

choice

Factors Frequency Percentage

Lack of motivation 34 21.9

53 34.2
Fear of failure 45 29.0

Financial constrains

Lack of business skill and 17 11.0

knowledge
Others
Total

3.9
100

Source: Primary data

FIGURE 4.11
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M Frequency M Percentage

INTREPRETATION

| The information shows that economic limitations (34.2%) and anxiety of letdown (29%) are

[ the main factors depressing people from following entrepreneurship. Lack of inspiration is

also a important factor (21.9%), while lack of commercial skills and data (11%) and other

| reasons (3.9%) are less shared barriers.
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|| TABLE 4.12 FUTURE

How optimistic are yoy about futyre of entre

' preneurship in India, considering
current environment

Factors

Very optimistic _\—‘LECI;T—L i
Somewhat optimistic 45 2;) :
Neutral -___‘_““[1‘6‘—-—————— 557
Somewhat pessimistic | 13 Y
Very pessimistic 5 33
{ Total 155 100
‘ SOURCE (PRIMARY DATA)

; FIGURE 4.12

B Very optimistic
Somewhat optimistic
Neutral
Somewhat pessimistic

* Vey pessimistic

INTREPRETATION

The data suggests a generally optimistic outlook. The popular of persons are also "very
Positive" (29.7%) or "impartial" (29.7%). A lesser portion of accused are "fairly positive"
(29%) or "slightly doubtful” (8.4%). A very small ratio are "very negative” (3.2%). This

| shows that most people hold a confident or unbiased view, with fewer sloping towards doubt.
|

]
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TABLE 4.13 TECHNOLOGY
Access (0 technology and infrastructyre for ventures
— Factors
Fac Frequency Percentage
jryimportam 47 30.3
Important 51 32.9
I
Neutral 38 245
Low important 15 9.7
Not at all important 6 3.9
Total 155 100
[Source (primary data)
FIGURE 4.13
60
" 40 B
1 0
., IR e
Very important Important Neutral Low important  Not at all important

I Frequency = Percentage

INTREPRETATION

| The common of accused view the influence as "vital" (32.9%) or "very significant" (30.3%).
A important share is "neutral”" (24.5%), while less people deliberate it "low rank" (9.7%) or

"not at al| significant” (3.9%). This advises that most public consider it to be of modest to

high position.
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TABLE 4.14 GOVERNMENT SUPPORT

[mportance of Government support

— Factors
Frequcncy __—-—-——p—-—___
— Very important = | Pereentage
— Important 5\5_______ 21.3
— Neutral _“4\3 35.5
S — 317
Low importance T3
e 10.3
Not at all importance 3
| —— 3.2
Total
155 100
Source: primary data

| FIGURE 4.14

60
50
40

| 30 e —
| 20 o | “3) po
| 10 ' » ﬂ o . ——
| o g .

Very important Important Neutral Low important Not at all important

B Frequency i Percentage

INTREPRETATION

| he popular of accused view the issue as "substantial” (35.5%) or "very significant” (21.3%).

| A important portion is "neutral" (27.7%), while less people consider it "low position" (10.3%)

o "not at all central" (5.2%). General, most people Favor it as temperately to highly

| significant.
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~LE #1SACCESIBILITY

o f resour '
ccesslb'llty o ces for aspiri
! piring entrepreneurship  in  academi
environment lc
| — Factors
Frequ
— Fon quency Percentage
Very accessible 46 g W
— Accessible 33 s
—  Neutral 36 =
. . 23.2
I Limited Access 17 :
11
— 3.9
Total
155 10

| source: primary data

FIGURE 4.15
| 60
50
)| 40
| 30 7
2 l k)
I 10 ) . 0
A e
' Very accessible Accessible Neutral Limited access No access
M Frequency M Percentage
|
|
|
1 INTREPRETATION

naccessible" (34.2%) or "very available" (29.7%). A
" (11%) or "no

tance, with

1 M&mmum offenders feel the feature is

Slighter portion is "neutral” (23.2%), while rarer report "incomplete admittance

&
} mission" (3.9%). This specifies that the popular find it moderately easy to admit
F

a
Small sum facing imperfect or no admission. \
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= 4.16 SIGNIFICANCE

TABL —
. _.e.ance of promoting entrepreneursh;
signific hip among Postgraduate students
//’?;Erﬂrs Fre u r
“remely sig 4 ——
R W
significan SR
vey 20 = ~ 38.1
| tely significant T Aaa T
Moderatc’y 1% o 213
mgmﬁcam 20 =%
—Not significant 7 =3
”"""_____fotal 155 100
-
I Source: primary data
| FIGURE 4.16
P i P
& & & & S
& §° &
¢ &
M Frequency = Percentage
| 'NTREPRETATION
| " 4 " 0, o
The common of respondents view the feature as "very important” (38.1%) or ve.l;y
. . n 0,
| "oteworthy" (27.7%). A lesser portion reflects it "temperately significant” (21.3%), while
" " i es that most
farer see it as "somewhat vital" (12.9%) or "not central (4.5%). This propos
| Persons reflect it to be very significant.
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[TABLE 4.17 ROLE OF INSTITUTIONS

| Role of educational institution in entrepreneurial career

Factors Frequency Percentage
Pivotal role 29 18.7
Significant role 50 32.3
Moderate role 51 32.9
Limited Role 25 16.1
No role 7 4.5
Total 155 100
Source: primary data
FIGURE 4.17
- _._I Pivotal role
| !
¥ F Significant role
INTREPRETATION

character

(16.1%), and a slight fraction trust it plays

is seen as significant, though not essentially crucial for mo

Greatest defendants believe the issue plays a "important part
" (32.9%). Rarer consider it to have a "key role" (18.7%) or a "imperfect role"
"no role” (4.5%). This specifies that the influence

39

st individ

" (32.3%) or a "reasonable
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CHAPTER 5

FINDINGS, SUGGESTIONS AND
CONCLUSION
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5.1 SUMMARY

is proje ¢ .
This project was approved to study the entreprencurial

ference (o Er
the students of Ernakul

. urpose ; ate ¢
_ —— el purpose of post graduate commerce

nakulam district, The data gathering is carried out among

am district of Kerala, T} i
- - - The data collection i 2
circulation of google forms kit

so I have collected the primary data for this project. The study is

various eco-friend| i
y factors which encourage entrepreneurship among post graduate

commerce sty
dents. The study also concentrates on knowing about the various features that

also discoura i 2
ge the students in choosing entrepreneurship as an occupation choice.

5.2 FINDINGS

The survey shows a clear division with large proportion of female respondents (58%)
when compared to male (40%)

® The majority of respondents belong to Arts stream (36.8%) where science (34.2%) and
engineering (14.2%)
* A significant portion of respondents are very interested in doing business while29.7%
where moderately interested
e Personal passion (33.5%) and educational background (36.8%) are the major factor that
attracts to entrepreneurship
B Only a small proportion of people where not confident in taking entrepreneurship as a
| career most of the people where confident in their abilities
e Mentorship from successful entrepreneurs are considered as the most helpful resource
B About 59.4% of the respondents have family members or friends who are entrepreneurs
showing the influence for them do chose this career
About 41.9% of the students believed that past experience give a positive impact for their

journey itself
58.7% of students gets the access of business resources from their college itself and
d [}

52.9% make use of the available resources
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Financial constraints (34.2%) and fear of loss (29%) is considered as the demotivating

factor for many of the respondents

63.2% of the respondents believes that technology and infrastructure are very important

for doing entrepreneurship

Most of the respondents has a view, government support is very important to start a
venture

65.8% of respondents believe that promoting entrepreneurship among post graduate
students is very significant or extremely significant

Educational institution has a significant role in fostering entrepreneurship among college

students

5.3 SUGGESTION

e Students may not be familiar with laws and start-up schemes, so teachers should

provide information

Institutions should host awareness programs, seminar, workshops to increase
confidence and reduce fear of loss

e All students should be encouraged to explore the opportunities

Accessibility to technologies and infrastructure should be improved

The government should provide sufficient support for student entrepreneurs
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5.4 CONCLUSION

f conclusion, this study highpoints the increasing interest and possible for private
enterprise among postgraduate commerce students in Ernakulam. The findings expose
(hat OWN passion, educational circumstantial, and mentorship are key issues driving
students toward entrepreneurship. Despite the passion, financial limitations and
anxiety of failure remain important tests. Institutions and government care play an
crucial role in promotion entrepreneurial goals. While most scholars feel assured in
their skills, there is a need for increased responsiveness, access to properties, and
direction to overcome barriers. By promotion a supportive setting, improving access
o knowledge and set-up, and promoting entrepreneurship programs, the
entrepreneurial system can be supported. Overall, allowing students v.vith the ri.ght
tools and knowledge can lead to a prosperous culture of entrepreneurship, promoting

both individuals and culture as a whole.
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students perceive government-backed entrepreneurship programs. While the
schoolwork indicated a prevalt will among students to venture into
entrepreneurship, fear of letdown emerged as a significant preventive

e Ammani and Dr. Malarmathi (2014) emphasized the role of private experiences
and family background in shaping separate attitudes towards entrepreneurship.
They concluded that targeted training and help can positively influence students’

entrepreneurial mindset
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Websites

https://www.academia.cdu
https://www.researchgate.net
https://Www.enago.com

https://www.thehindubusinessline
https://www.startupindia.gov.in

https:/www.youthdwork.com

https://www.businesstoday.in
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1. Name

Email

)

3. Gender
e Male

e Female

e Prefer not to say

4. Stream
e Arts
e Science

e Engineering
e Others
5. How interested are you in pursuing entrepreneurship as a career option?
e Extremely interested
e Very interested
e Moderately interested
e Slightly interested
e Not at all interested
6. Factors attract towards entrepreneurial career?
e Financial incentive
e Personal passion and interest
e Educational background
e Influence from family and friends
e Others
7. Confidence in your ability to succeed?
e Extremely confident
. Very confident
¢ Moderately confident

e Somewhat confident
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g. Level of importance to factors idioags

e Financial independence
e Creative freedom
e Job security
e Making a positjve impact
e Personal development
e Others
9. Demotivating factors while choosing entreprencurial career?
e Lack of motivation
e Financial constrains
e Fear of failure
e Lack of Business skill and knowledge
e Others
10. Resources considered most helpful?
e  Workshop and training programs
e Mentorship from successful entrepreneurs
e Networking events with other aspiring entrepreneurs
e Access to funding and investing opportunities
e Others
11. Any family members or friends who are entrepreneurs?
e Yes
e No
12. Influence of their experience in your e
* Positively
e Negatively
* Not at all

in campus?
3. Awareness about the resources or support in ¢ p

* Yes

* No

?
. - -— e o /

& Your career chojces
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5. Role of educational institutions
e Pivotal role
o Significant role
e Moderate role
e Limited role

e Norole

16. Environment factor’s role i Promoting entrepreneurship?
p°

e Extremely significant

e Very significant

e Moderately significant

o Slightly significant

e Not at all significant
17. Accessibility of resources?

e Very accessible

e Accessible

e Neutral

e Limited access

e No access
18. Importance of Government support?

e Very important

e Important

e Neutral

e Low important

e Not at all important
19. Access to technology and infrastructure?

e Very important

e [mportant

* Neutral

¢ Low important

* Not at all important

in fosteri
oslering entreprencyria| Carcer?
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20. Concerned about the future of entrepreneurship in India?

Very optimistic
Somewhat optimistic
Neutral

Somewhat pessimistic

Very pessimistic
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