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PART A

L Answer all questions. Each question carries 1 mark.

1. What is brand equity?

2. Define product Mix.

3. Define Marketing.

4. What is service marketing?
5. What is product standardisation?

6. What is meant by perception?

(6x1=6)
PARTB

n. Answer any seven questions. Each question carries 2 marks.

7. Explain the importance of pricing.

8. Explain the functions of marketing.

9. List the salient features of consumer behaviour.

10. Define logistics.
11. Explain the different types of conflict in a distribution channel.

12. State the elements of market positioning.
13. What is skimming price strategy?

14. State the major utilities of marketing.
15. What is meant by product innovation?

16. What is market segmentation?

(7x2=14)
PARTC

HL Answer any five questions. Each question carries 6 marks. ^

17. What do you understand by PLC? Explain the various stages of PLC.
18 What are the advantages and disadvantages of branding?
19.' Explain the functions of a distribution channel.
2o' Discuss Branding strategies in Co^erce
21. Enumerate the various elements of promotion mix.
22. Discuss the importance of SCM.
23. Explain the concept of modem marketing.
24. State the characteristics of a good package.

(5x6=30)
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