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 1.1 INTRODUCTION 

E-Wallets ,also known as digital wallets or mobile wallets ,are electronic devices or applications that allow individuals to make electronic transactions . They store payment information securely and can be used for various purposes , such as online shopping ,bill payments, money transfers ,and in -store purchases. Awareness and preference towards e-wallets can vary across different regions and demographics .However ,in general, there has been a significant increase in awareness and adoption of e-wallets in recent years especially during the period of Covid Pandemic. In some countries ,governments have taken initiatives to promote digital payments, including e-wallets ,as part of their broader financial inclusion strategies. Such efforts can contribute to increased awareness and preference among the population.


Several countries in the Asia-Pacific region have a high awareness and adoption of e-wallets. For example ,China’s WeChat Pay and Alipay have gained massive popularity, with millions of users making mobile payments. In southeast Asia ,e-wallets like GrabPay , GoPay ,and Paytm have gained significant transaction as well. 


In Australia and New Zealand ,digital wallet usage has been growing steadily. Apple Pay, Google Pay ,and Samsung Pay are widely supported ,and local e-wallets like Beem It and PayID are gaining transaction.

India has witnessed significant growth in e-wallet adoption and usage in recent years. Awareness of e-wallets in India has risen due to various factors such as aggressive marketing campaigns, government initiatives like Digital India ,and the proliferation of smartphones and internet connectivity.

The demonetization drive in 2016 ,which aimed to reduce cash transactions ,gave a significant boost to e-wallet adoption in India. It led to a surge in awareness and usage as people sought alternative payment methods.

The Indian government has actively promoted digital payments to drive financial inclusion and reduce the reliance on cash. Initiatives like Unified Payments Interface (UPI) and Bharat Interface for Money (BHIM) have contributed to the awareness and adoption of e-wallets.


During the COVID-19 pandemic ,the usage of e-wallets in Kerala ,as well as across India, experienced a significant surge. As the pandemic necessitated reduced physical contact and social distancing measures ,e-wallets emerged as a preferred payment method due to their contactless nature. People in Kerala increasingly opted for e-wallets to make payments at retail stores, supermarkets, pharmacies  and other essential service providers to minimize the risk of virus transmission.

The Kerala government ,like the central government ,actively promoted digital payments during the pandemic. Initiatives such as the Kerala Fibre Optic Network (K-FON) project and various cash transfer programs encouraged the usage of e-wallets for receiving government benefits and subsidies. The COVID-19 pandemic served as a catalyst for the adoption and usage of e-wallets in Kerala ,as people sought contactless and convenient payment options. The increased reliance on e-wallets during the crisis further accelerated the shift towards digital payments ,likely leading to sustained usage even after the pandemic subsides.



1.2 REVIEW OF LITERATURE 


Anup Kumar (2017) tried to determine how perceived security and perceived grievance redressal affected the intention to keep using mobile wallets in India. Researchers have used the confirmatory theortical technique to perform empirical study on users' intentions to keep using mobile wallets. The outcome is consistent with the TAM approach, which holds that perceived utility and ease of use have large and favourable effects on perceived security, and that perceived security and grievance redressal have favourable and mediating effects on intentions to use mobile wallets in developing nations.


Through a primary survey and questionnaire method, Nidhi Singh 2017 investigated customer preferences and satisfaction among north Indian users of mobile wallets. To investigate the respondents' perceptions, the researchers used an empirical and descriptive research design. The researchers created the hypotheses to investigate the mediating effects of age and gender on North Indian customers' perceptions of, satisfaction with, usage of, and preference for mobile wallets in India. The findings confirm that gender and age have a significant role in determining the preferences and levels of satisfaction of m wallet users in the research area .Their research found that behavioural intention is the primary element influencing the use of and satisfaction with mobile wallets.


Amit Shankar and Biplab Datta (2018) carried out an online and offline survey to investigate the structural equation model for factors influencing mobile payment acceptance in India. To assess the adoption of TAM in the context of Indian clients, the researcher used a descriptive and hypothetical research design. The results show that perceived ease of use, usefulness, trust, and self-efficacy have a significant and positive influence on the intention to use mobile payment among Indian customers, whereas personal innovativeness and subjective norms have no significant influence on the intention to use mobile payment adoption intention.


In order to investigate how young people in Chennai ,Tamil Nadu ,behave with regard to their intention to use mobile banking ,Sanauja Shree (2019) carried out an empirical study. The researchers used a systematic questionnaire and survey methodology to learn what young people thought about their intentions to use mobile banking. According to the findings ,the most critical elements impacting young people usage intentions for mobile banking in their day-to day lives are convenience ,benefits ,deliberation, safety and trust .


In an effort to understand the variables influencing e-wallet customers perceptions of public sector and private mobile wallet providers in India ,Bhawna Mukaria (2019) looked at both qualitative and quantitative data. To gather primary data from 433 respondents in the form of structured questionnaires, the researchers used a survey method and a hypothetical study design. The IBM SPSS software was used to conduct an independent Sample T-Test. According to the findings, public sector E-Wallet providers are perceived less favorably than competitors from the private sector .Public sector and private sector e-wallet providers in India have significantly different perceptions of issues, customer service and personal risk.


Different factors that influence mobile wallet usage intention have been found by Deb Mallaya Chatterjee and Krtikeya Bolar (2018)in the context of India. To learn how users feel about their intentions to utilize mobile wallets, the researchers used a structured questionnaire. The researchers used the principle component analysis method and the structured equation modelling strategy to examine the study’s hypotheses. The outcome demonstrates that perception of usability ,compatibility ,behavioral control ,and user trust have a favorable impact on users intentions to use mobile wallets. Researchers came to the conclusion that managers and designers should take mental cost factors into account when creating mobile wallet applications for their users. 


International Journal Of Scientific ,Nuri Ani ,6 (4) ,395-401,2020 the use of E-Wallets during the COVID-19 epidemic. People who are physically separated from one another owing to the Coronavirus outbreak can use e-payment ,an online technology option. The purpose of this study is to investigate the social impact and government and e -payment provider roles in relation to the utilization of e-payment transactions throughout the COVID-19  outbreak. To discover relevant resources to address our study questions, we employed the PRISMA technique. In terms of social impact ,we discovered that E-business actors should change their business models to become enable electronic payments, and users should become familiar with electronic payment applications to support their payment activity during the duration of physical distance regulation.


Siby K M ,International Journal Of Scientific Research in Engineering and Management ,5(3),1-13,2021. In the midst of the covid pandemic, a survey was conducted on how consumers perceived digital payment options. Even in the midst of the Coronavirus pandemic, the movement towards digitalization in payment systems after demonetization has advanced impressively. The goal of the current study was to examine consumer perceptions of digital payment methods based on demographic factors such as gender ,age, education ,profession and employment. Primary data from 107 respondents in the Ernakulam district of Kerala were obtained for this purpose. Based on the major demographic factors, correlation and ANOVA were used to analyze the data and concluded that there was no discernible difference in consumer opinion of digital payment methods ,even during times of covid epidemic.


Ajimon George ,Prajod Sunny ,IIM .Kozhikode Society and Management Review ,10(1),82-98 ,2021 creating a study model for uptake and use of mobile wallets. The utility of the mobile wallet in a ‘Cashless India’ whose use has been encouraged by the rapidly advancing smartphone technology is a current discussion subject. With the addition of new stakeholders to scenario ,the reach of mobile wallets grows wider every day, making them essential for addressing daily needs. Researchers and service providers are eager to investigate its uptake as well as its continuous use in light of COVID-19 pandemic situation, greater reliance on mobile wallets, and its acceptance by the general public and other linked E-Services. Through a variety of technological adoption models and behavioral investigations, this study theoretically  investigates factors influencing individuals intentions to use mobile wallets and their actual use of them.



1.3 STATEMENT OF PROBLEM
While the usage of E-Wallets in Kerala saw a surge during the COVID -19 pandemic, several issues and challenges were also encountered. The digital divide hindered the widespread adoption of E-wallets, particularly among marginalized communities and rural areas. Users faced difficulties in accessing e -wallet services, making transactions, or verifying payments due to slow or unreliable internet connections. Limited digital literacy and educational resources posed challenges for e-wallet usage in Kerala. Older adults, individuals with lower educational backgrounds, and those who were not familiar with digital technologies found it difficult to adopt and use e-wallets effectively. The language barrier limited the accessibility and ease of use for some users. Despite the surge in e-wallet usage ,cash remained the preferred payment method for many individuals in Kerala during the pandemic. The deep-rooted reliance on cash transactions, cultural factors, and the lack of awareness or trust in e-wallets inhibited a complete transition to digital payments.



 1.4 OBJECTIVES 

· To identify the key factors that influence the adoption of E-Wallets in Kerala. 
· To determine the current level of awareness about E-Wallets among the population in the study area.
· To assess the user experience and satisfaction with E-Wallets in the study area.

1.5 SIGNIFICANCE OF THE STUDY

Understanding the awareness and usage of E-Wallets in Kerala is c crucial for promoting digital payments in the state . By identifying the factors that influence adoption and addressing barriers, the study can contribute to creating a more cashless economy and driving the transition towards digital transactions . Increased usage of e-wallets can contribute to economic growth and development in Kerala . E-wallets offer a convenient and efficient means of conducting transactions, promoting business growth and reducing transaction costs. Research on e-wallet awareness and usage provide insights into consumer behaviour and preferences. By understanding the factors that influence adoption and usage patterns , businesses and e-wallet providers can tailor their offerings, improve user experiences, and develop targeted marketing to attract and retain users.

1.6 METHODOLOGY

Sample size -80 Convenience sampling Percentage Method



1.7 THEORITICAL BACKGROUND

The Technology Acceptance Model can be used as a theoretical framework to understand the adoption and usage of E-wallets . TAM suggests that individuals intention to use a technology is influenced by their perceived usefulness and ease of use. Applying   TAM to e-wallets in Kerala can help analyze the factors influencing users adoption decisions ,such as their perceptions of convivence , security, and benefit’s.


Behavioral economics theories such as Prospect Theory and Behavioral Insights, can provide insights into individuals decision -making processes regarding the adoption and usage of e-wallets. These theories focus on understanding how cognitive biases ,social norms, and incentives impact individuals choices. By  applying behavioral economics principles ,the study can explore how framing, nudges, and incentives can influence individuals to adopt e-wallets.



1.8 SCHEME OF THE STUDY

The study is reported in four chapters : 

CHAPTER 1 : The first chapter provides a brief introduction of the study. It includes review of literature ,statement of problems, objectives, relevance of the study ,methodology, scheme of the study and limitations.

CHAPTER 2: Gives an overview of theoretical framework of E-Wallet.

CHAPTER 3: Deals with analysis and interpretation of data collected from 80 respondents. It includes tables, graphical representation ,their analysis and interpretation.

CHAPTER 4: Provides major findings of the study and suggestions.

1.9  LIMITATIONS 

1. The total sample taken for the study was a very small number compared to the total population of users and therefore the results cannot be generated.
2. Some respondents are not willing to disclose their data related to income.




   























Chapter 2 
Overview of E-Wallet 
2.1 E-BANKING 
 The modern banking system is referred to as e-banking. It is the result of PC banking. E-banking is a form of banking that transmits transaction mainly the internet. E-banking is a consequence of investigated possibility to involve web application in one of the different spaces  of trade. It is difficult to determine whether the internet tool was  used to make customers live easier. without interfacing with financiers, clients, transact starting with one corner of the country then onto the next. E-Banking has numerous benefits. Its convenient ,there are no set operating hours, no geographical restrictions, and services can be offered at lower prices. Electronic banking has encountered unstable development and has changed customary practices in banking. Confidential Banks, in India were quick to carry out E-Banking administrations in the financial business. Due to their late entry into the industry, private banks recognized the difficulty of establishing networks in a country’s remote regions. They knew right away that internet applications were the only way to stay in touch with customers at any time or location. They accepted the web application as a weapon of upper hand. An in-depth analysis would be helpful in understanding how the faster delivery of information from customers and service providers distinguishes the internet enabled electronic banking system from traditional banking operations. Additionally, it should be noted that information about the value of currencies is transferred rather than the actual currency itself during banking operations. Information travels more frequently than tangible goods in service organizations like banks. E-banking has changed that monitory business. Most transactions can be completed by banking customers on their own computer while they are at work. The inclusion of customers concerns about their society and the privacy of their money and assets is likely to determine E-Banking ‘s popularity.


 2.2 EMERGENCE OF E-BANKING

The emergence of e-banking dates back to the early 1980s when banks began offering electronic funds transfer (EFT) services. EFT allows customers to transfer money between accounts, pay bills, and make deposits without having to visit a branch. In the late 1980s, banks began offering online banking services, allowing customers to access their accounts and conduct transactions over the Internet.

E-banking has grown in popularity in recent years. By 2022, it is estimated that 70% of US adults will use e-banking services. The growth of e-banking can be attributed to many factors, including the increasing availability of high-speed internet, the growing popularity of mobile devices, and the convenience and flexibility of e-banking services.

E-banking offers many advantages for both banks and customers. For banks, e-banking can reduce costs and improve efficiency. E-banking offers convenience and flexibility to customers, allowing them to access their accounts around the clock.

However, e-banking also comes with some risks. For example, online banking customers may be more vulnerable to fraud and identity theft. Banks have taken steps to mitigate these risks, including implementing strict security measures and preventing fraud.

Overall, e-banking is a convenient and secure way of banking. It offers a range of benefits for both banks and customers and will continue to grow in popularity in the coming years.

Some of the major factors that have contributed to the emergence of e-banking are listed below.


The development of new technologies such as the Internet and mobile phones has enabled banks to offer a wide range of services online. Growing consumer demand for convenience and flexibility is fueling interest in online banking.
E-banking is an attractive option for financial institutions because it allows banks to reduce costs.
E-banking is having a huge impact on the banking industry. More and more customers prefer to bank online, resulting in fewer branch visits. E-banking is also intensifying competition among banks to provide the most convenient and user-friendly online banking services. Overall, e-banking is a positive development for the banking industry. This has made banking more convenient and efficient for consumers and has increased competition among banks. 

 2.3 Banking Channels
A banking channel is a way for customers to interact with their bank. There are many different types of banking channels, including:
Branches: Banks have physical branches where customers can go to conduct transactions, such as depositing checks, withdrawing cash, and speaking with a banker.
ATMs: Automated teller machines (ATMs) allow customers to conduct transactions without having to visit a branch. ATMs can be used to withdraw cash, deposit checks, transfer money between accounts, and pay bills.
Online banking: Online banking allows customers to access their accounts and conduct transactions from any internet-connected device. Online banking services typically include the ability to view account balances, transfer money between accounts, pay bills, and set up alerts.
Mobile banking: Mobile banking allows customers to access their accounts and conduct transactions from their smartphones or tablets. Mobile banking apps typically offer the same features as online banking, but they can also be used to make mobile payments and deposit checks using a smartphone camera.
Telephone banking: Telephone banking allows customers to speak with a live representative to conduct transactions. Telephone banking is a good option for customers who need assistance with a complex transaction or who do not have access to the internet or a smartphone.
Mail: Customers can still conduct some banking transactions by mail, such as depositing checks or requesting new checks. However, mail banking is the least convenient option and is typically only used by customers who do not have access to any other channels.

 2.4 Digital Wallet
A digital wallet, also known as an e-wallet or mobile wallet, is a software-based payment system that allows users to make payments with their smartphones or other mobile devices. Digital wallets store users' payment information, such as credit card numbers and expiration dates, and use this information to make payments at participating merchants.
Digital wallets offer a number of advantages over traditional payment methods, such as credit cards and cash. They are more convenient, as users do not have to carry around physical cards or cash. They are also more secure, as the payment information is stored on the user's device and not on the merchant's system.
There are a number of different digital wallets available, including Apple Pay, Google Pay, and Samsung Pay. These wallets are accepted at a growing number of merchants, including major retailers, restaurants, and gas stations.
To use a digital wallet, users simply need to add their payment information to the wallet. Once the payment information is added, users can make payments by simply tapping their phone on the merchant's payment terminal.
Digital wallets are a convenient and secure way to make payments. They are accepted at a growing number of merchants, and they offer a number of advantages over traditional payment methods.
Here are some of the benefits of using a digital wallet:
Convenience: Digital wallets are more convenient than carrying around physical cards or cash. You can use your phone to make payments at any merchant that accepts digital wallets.
Security: Digital wallets are more secure than carrying around physical cards or cash. Your payment information is stored on your phone and is not shared with the merchant.
Speed: Digital wallets can be used to make payments quickly and easily. You simply tap your phone on the payment terminal and your payment is processed.
Acceptance: Digital wallets are accepted at a growing number of merchants. You can use your digital wallet to make payments at major retailers, restaurants, and gas stations.
If you are looking for a convenient, secure, and fast way to make payments, then a digital wallet is a great option.
2.5  The origin of digital wallet payments
The origin of digital wallet payments can be traced back to the early 1990s, when the first electronic payment systems were developed. These systems allowed users to store their payment information, such as credit card numbers and expiration dates, on a computer or mobile device. This information could then be used to make payments at participating merchants.
The first major digital wallet payment system was PayPal, which was founded in 1998. PayPal allowed users to send and receive money online using their email addresses. In 2000, PayPal was acquired by eBay.
In the years since, a number of other digital wallet payment systems have been developed, including Google Wallet, Apple Pay, and Samsung Pay. These systems are now accepted at a growing number of merchants, and they are becoming increasingly popular with consumers.
Digital wallet payments offer a number of advantages over traditional payment methods, such as cash and credit cards. They are more convenient, as users do not have to carry around physical cards or cash. They are also more secure, as the payment information is stored on the user's device and not on the merchant's system.
As the popularity of digital wallet payments continues to grow, it is likely that they will eventually replace cash and credit cards as the primary way people pay for goods and services.
Here are some of the key factors that have contributed to the growth of digital wallet payments:
The development of new technologies, such as the internet and mobile phones, has made it possible for people to make payments electronically.
The increasing demand for convenience and flexibility from consumers has led to a growing preference for digital wallet payments.
The cost savings that can be achieved by businesses through the use of digital wallet payments has made it an attractive option for merchants.
Digital wallet payments have had a significant impact on the way people pay for goods and services. They have made it easier and more convenient for people to pay for things, and they have also helped to reduce costs for businesses.
Overall, digital wallet payments are a positive development for the economy. They have made it easier and more convenient for people to pay for things, and they have also helped to reduce costs for businesses.
2.6  Types of Wallet in India
here are three main types of wallets in India: open, semi-closed, and closed.
Open wallets are the most common type of wallet in India. They can be used to make payments at any merchant that accepts them. Open wallets are typically issued by banks or financial institutions.
Semi-closed wallets are similar to open wallets, but they can only be used to make payments at a specific set of merchants. Semi-closed wallets are typically issued by companies that sell goods or services online.
Closed wallets are the least common type of wallet in India. They can only be used to make payments to a specific merchant or company. Closed wallets are typically issued by e-commerce companies or other businesses that sell goods or services online.
2.7  Major Providers of E-wallet services in India
1. Paytm
Paytm is an Indian digital payments and financial services company headquartered in Noida, Uttar Pradesh. The company was founded in 2010 by Vijay Shekhar Sharma. Paytm offers a variety of payment services, including mobile recharge, utility bill payments, online shopping, and travel bookings. The company also offers a variety of financial services, including loans, insurance, and investments.
To use Paytm, you need to create an account and add money to your wallet. You can add money to your wallet through a variety of methods, including bank transfer, credit card, or debit card. Once you have money in your wallet, you can use it to make payments for a variety of goods and services.
Paytm is a convenient and secure way to make payments. The company offers a variety of security features, including two-factor authentication and fraud protection. Paytm is also a trusted brand, and it is accepted by a wide range of merchants.
2. Google pay

Google Pay is a digital wallet and online payment system developed by Google. It allows users to make payments in stores, online, and in apps using their Android phones, tablets, or watches. Google Pay also supports sending and receiving money to friends and family.
Google Pay is accepted at millions of merchants around the world. It can be used to pay for goods and services in stores, online, and in apps. Google Pay also supports sending and receiving money to friends and family.
To use Google Pay, you need to create a Google account and add a payment method. You can add a credit card, debit card, or bank account. Once you have added a payment method, you can start using Google Pay to make payments.
To make a payment in a store, simply hold your phone near the contactless reader. The reader will beep and your payment will be processed. To make a payment online, simply select Google Pay as your payment method at checkout. To send money to a friend, open the Google Pay app and tap the "Send money" button. Enter the recipient's name or phone number and the amount you want to send. Google Pay will send the money directly to the recipient's bank account.
Google Pay is a secure way to make payments. Your payment information is encrypted and stored securely. Google Pay also uses fraud protection to help prevent unauthorized transactions.
Google Pay is a convenient and secure way to make payments. It is accepted at millions of merchants around the world and it supports sending and receiving money to friends and family.
3. Phone pe 

PhonePe is a mobile payment app that allows users to make payments in India. It was launched in 2015 and is one of the most popular payment apps in the country. PhonePe works by linking your bank account to the app. You can then use the app to make payments at merchants that accept PhonePe, or to send money to friends and family.
To use PhonePe, you first need to create an account and link your bank account. Once you have done that, you can start making payments. To make a payment at a merchant, simply open the PhonePe app and scan the QR code displayed at the counter. The amount will be deducted from your bank account and the merchant will receive payment. To send money to a friend or family member, open the PhonePe app and select the "Send Money" option. Enter the recipient's phone number or email address and the amount you want to send. The money will be transferred to the recipient's bank account immediately.
4. Mobikwik
MobiKwik is a mobile payment and financial services company headquartered in Gurugram, India. The company was founded in 2009 by Bipin Preet Singh and Upasana Taku. MobiKwik offers a variety of payment services, including mobile recharge, utility bill payments, online shopping, and travel bookings. The company also offers a variety of financial services, including loans, insurance, and investments.
MobiKwik is one of the most popular digital payments platforms in India. The company has over 108 million registered users and processes over 1 billion transactions per month. MobiKwik is also one of the most valuable startups in India, with a valuation of over $1 billion.
To use MobiKwik, you need to create an account and add money to your wallet. You can add money to your wallet through a variety of methods, including bank transfer, credit card, or debit card. Once you have money in your wallet, you can use it to make payments for a variety of goods and services.
5. Yono by SBI
YONO by SBI is a digital banking platform offered by State Bank of India (SBI). It was launched in November 2017 and is one of the most popular digital banking platforms in India. YONO by SBI offers a variety of features, including:
Account balance and transaction history: You can view your account balance and transaction history in real time.
Fund transfer: You can transfer funds between your SBI accounts and to other banks.
Bill payments: You can pay your utility bills, credit card bills, and other bills through YONO by SBI.
Investments: You can invest in mutual funds, stocks, and other financial products through YONO by SBI.
Loans: You can apply for loans through YONO by SBI.
Insurance: You can buy insurance policies through YONO by SBI.
Travel: You can book flights, hotels, and other travel arrangements through YONO by SBI.
Shopping: You can shop online through YONO by SBI.
YONO by SBI is a secure and convenient way to manage your finances. It is available on both Android and iOS devices. To use YONO by SBI, you need to create an account and link your SBI account. Once you have done that, you can start using the app.
Here are some of the benefits of using YONO by SBI:
Convenient: You can access your bank account and manage your finances from anywhere.
Secure: YONO by SBI uses the latest security features to protect your data.
Affordable: YONO by SBI is free to use.
If you are looking for a convenient, secure, and affordable way to manage your finances, YONO by SBI is a great option. 
2.8 APPLICATIONS OF E WALLET
Online shopping: E-wallets can be used to make purchases from online retailers. This is a convenient way to shop, as you do not have to worry about carrying cash or credit cards with you.
In-store payments: E-wallets can also be used to make payments in-store. This is becoming increasingly common, as more and more retailers are accepting e-wallet payments.
Sending and receiving money: E-wallets can also be used to send and receive money. This is a convenient way to transfer money to friends and family, or to pay bills.
Loyalty programs: Some e-wallets offer loyalty programs that allow users to earn points or rewards for using the wallet. This can be a great way to save money on future purchases.
Discounts: Some e-wallets offer discounts to users who use the wallet to make purchases. This can be a great way to save money on your favorite products and services.
2 .9 USES OF DIGITAL WALLETS
· On e-commerce websites
· for making recharge and bill payments
· for booking travel and accomdation
· for ordering food online



2.10 ADVANTAGES OF E-BANKING
1. Convenience: E-banking allows you to access your bank account and perform transactions from anywhere with an internet connection. This can be especially convenient if you are traveling or working from home.
2. Security: E-banking uses a variety of security measures to protect your personal and financial information. This includes encryption, firewalls, and fraud detection systems.
3. Cost-effectiveness: E-banking can save you money on fees associated with traditional banking services, such as ATM fees and overdraft charges.
4. Time-saving: E-banking can save you time by eliminating the need to visit a bank branch in person.
5. Efficiency: E-banking can help you manage your finances more efficiently by allowing you to view your account balances, transfer money, and pay bills online.


2.11 DISADANTAGES OF E WALLET
1. Security: While e-banking uses a variety of security measures to protect your personal and financial information, there is always the risk of fraud. It is important to be aware of the risks and take steps to protect yourself, such as using strong passwords and being careful about what information you share online.
2. Technical issues: E-banking can be affected by technical issues, such as power outages or internet disruptions. If you rely on e-banking for your financial transactions, it is important to have a backup plan in case of technical problems.
3. Lack of human interaction: Some people prefer the personal touch of interacting with a bank teller. E-banking does not offer this option, so if you value human interaction, you may want to consider traditional banking.
2.12 SECURITY OF E-WALLETS

E-wallets are a convenient and secure way to make payments online and in-store. They use encryption to protect your personal and financial information, and they offer a number of features to help you keep your account safe.
Here are some of the security features of e-wallets:
· Encryption: E-wallets use encryption to protect your personal and financial information, such as your credit card number and bank account number. This makes it very difficult for hackers to steal your information.
· Two-factor authentication: Some e-wallets offer two-factor authentication, which requires you to enter a code from your phone in addition to your password when you log in. This adds an extra layer of security to your account.
· Fraud protection: E-wallets offer fraud protection, which means that you are not liable for unauthorized transactions made on your account. This means that you will not lose any money if your account is hacked.
2.13 BEST PRACTICES FOR USERS OF E-WALLET TO REMAIN SAFE
Here are some of the things you can do to keep your e-wallet safe:
· Use a strong password: Use a strong password that is difficult to guess. Your password should be at least 8 characters long and include a mix of uppercase and lowercase letters, numbers, and symbols.
· Be careful about what information you share online: Do not share your e-wallet password or any other personal information with anyone you do not know and trust.
· Keep your software up to date: E-wallet providers regularly release security updates. It is important to install these updates as soon as they are available to protect your account from known security threats.
· Be aware of phishing scams: Phishing scams are emails or text messages that appear to be from a legitimate company, such as your e-wallet provider. These emails or text messages may ask you to provide your personal information, such as your e-wallet password or credit card number. Do not click on any links in these emails or text messages and do not provide any personal information.

























CHAPTER 3
DATA ANALYSIS AND INTERPRETATION

3.1 GENDER WITH CLASSIFICATION
	Gender
	Respondents
	Percentage

	Male
	35
	44

	Female
	45
	56

	Total
	80
	100



(Source: Primary Data)

Figure 3.1



INTERPRETATION
Figure 3.1 shows the gender with classification. From the above table it is understood that, out of the total e-wallet users 44% male and 56% are female. As per the diagram it is clear that of major e-wallet users are female.









3.2 Age of Respondents

	Age
	Respondents
	Percentage

	Less than 21
	1
	1

	21-30
	55
	69

	30-40
	15
	19

	40 Above
	9
	11

	Total
	80
	100



(Source: Primary Data)

Figure 3.2





INTERPRETATION
Figure 3.2 shows that major respondents are between the age group of 21 – 30 that is 69%. Next group of 19 % belongs to age group of 30 – 40 and who are 40 above is 11% and 1% are less than 21 years.
 






3.3 Occupation of respondents.
	Occupation
	Respondents
	Percentage

	Student
	60
	75

	Private 
	4
	5

	Government
	10
	13

	Professionals
	4
	5

	Self Employed
	2
	2

	Total
	80
	100


(Source: Primary Data)

Figure 3.3




INTERPRETATION

Figure 3.3 shows that major wallet users are students that is 75%  secondly the government users with 12% . professionals and private users are 5% .









3.4 USAGE OF ONLINE SERVICE
   


	PARTICULARS
	RESPONDESNTS
	PERCENTAGE

	DAILY
	17
	22

	WEEKLY
	28
	34

	MONTHLY
	35
	44

	NEVER
	0
	0

	TOTAL
	80
	100



(SOURCE :PRIMARY data) 
FIGURE 3.4
[image: ]
INTERPRETATION
FIGURE 3.4 shows the usage of online services.34% of respondents are weekly users,44% are of monthly users.22% are daily users. From this it is understood that most of the e-wallet users are using monthly in nature.


3.5  BENEFITS OF INTERNET BANKING
	PARTICULARS
	RESPONDENTS
	PERCENTAGE

	CONVENIENCE
	22
	27

	SPEED
	42
	53

	TRANSPARENCY
	0
	0

	TIME
	16
	20

	TOTAL
	80
	100


SOURCE:(PRIMARY SOURCE)

FIGURE 3.5




INTERPRETATION
The graph shows the benefit they see in E-wallet .from this it is clear that 55% of them think that is speed of transaction,27% is of the convenience,20% feels that it is time.


     3.6  DEREE OF TRUST IN SECURITY OF ONLINE OPERATION
	PARTICULARS
	RESPONDENTS
	PERCENTAGE

	YES
	65
	81

	NO
	15
	19

	NEUTRAL
	0
	0

	TOTAL
	80
	100



Source:(primary source)
figure 3.6






INTERPERTATION
Users' confidence in the security of E-Wallet is seen in figure 3.6.81% of those surveyed express extreme satisfaction.19% of people say they don't trust electronic wallets.

3.7  AWARNESS ABOUT E-WALLET
	PARTICULARS
	RESPONDENTS
	PERCENTAGE

	NEWS ARTICLE
	2
	3

	WORD OF MOUTH
	33
	41

	ONLINE SEARCH
	18
	22

	SOCIAL MEDIA
	27
	34

	TOTAL
	80
	100




SOURCE :PRIMARY SOURCE
FIGURE 3.7



INTERPRETATION

Figure 3.7 demonstrates that while 41% of people learn about things by word of mouth, only 3% learn about them from news articles.22% used online searches to find information.34% rely on social media for information.


3.8 MOST USED E-WALLET
	PARTICULARS
	RESPONDENT
	PERCENTAGE

	GOOGLE PAY
	22
	28

	AMAZON PAY
	19
	24

	CRED
	15
	19

	MOBIKWIK
	2
	1

	PAYTM
	22
	28

	TOTAL
	80
	100



SOURCE:(PRIMARY SOURCE)

FIGURE 3.8


INTERPRETATION
Figure 3.8 demonstrates that 28% of respondents utilise paytm and google pay to make payments.Mobikwik is used for recharging by 1% of users.28% of people use Amazon Pay.Cred users make up 19%.

3.9 RECOMMEND E-WALLET  TO SOMEONE YOU KNOW
	PARTICULARS
	RESPONDENTS
	PERCENTAGE

	YES
	50
	62

	NO
	10
	13

	UNSURE
	20
	25

	
TOTAL
	80
	100



SOURCE:(PRIMARY SOURCE

FIGURE 3.9



INTERPRETATION
Figure 3.9 reveals that 62% of respondents would highly suggest mobile wallet to a friend or acquaintance.25% are hesitant to advise others to use it.13% of the respondents said they wouldn't suggest it to others.



3.10 DISADVANTAGES OF ONLINE BAKING
	PARTICULARS
	RESPONDENT
	PERCENTAGE

	LIMITED SERVICE
	4
	5

	DEPENDENCY ON INTERNET
	23
	29

	UNRELIABLE
	2
	2

	SERVER ISSUE
	47
	59

	OTHERS
	4
	5

	TOTAL
	80
	100



Source : (primary data)

FIGURE 3.10


   INTERPRETATION
Figure 3.10 illustrates the drawbacks of e-wallets.59% of respondents pick server problems, while 29% pick internet dependence.The remaining 5% of respondents fall under the category of others, while 5% chose restricted service.Unreliable was chosen by 2% of respondents.



3.11 SATISFACTION OF E-WALLET
	PARTICULAR
	RESPONDENTS
	PERCENTAGE

	YES
	74
	92

	NO
	4
	8

	TOTAL
	80
	100


 


INTERPRETATION
It shows that 92 % are satisfied with e-wallet .only a few percent are not satisfied.











CHAPTER 4      FINDINGS ,SUGGESTIONS,AND CONCLUSION

  4.1     FINDINGS
· The majority of the E-Wallet users are females.
· Majority of the E-Wallet users are belonging to the age group of 21-30.
· Majority of the E-Wallets users belongs to students.
· Majority of the  E-Wallet users considers speed as the most important factor why they select E-wallet.
· Around 41% get informed from word of mouth about E-Wallets.
· Around 62% recommend E-Wallets to others.
· Majority of them opted disadvantages as server issue of E-wallet.
· Majority of them are not suggesting any recommdations for the awarness techique .
· Almost all the people are satisfied with quality of e-wallets.


   4.2   SUGGESTIONS  
· When using e-Wallets, the client looks for ease in executing banking transactions as well as more recent information.  Banks that have complicated policies and websites will suffer. Since the majority of government subsidies and student aid monies are distributed electronically, banks attempt to make their online services simpler and easier even for the average person.

·  Since non-users are more concerned about security, it is necessary to implement security measures that are valued more by customers, such as high security passwords on mobile devices, website tips, and automatic lockouts on repeated password entry.
· In the present -day world,the hackers are more active ,so banks should always update thier security software's. Banks should also take steps to educate the customers regarding online security.


          CONCLUSION
        Overall, the future of e-wallets looks promising. As technology continues to advance and more merchants accept digital payments, the convenience and benefits of e-wallets will likely become even more pronounced. With the growing awareness and preference towards e-wallets, it is foreseeable that they will become an integral part of our daily lives, transforming the way we make payments and manage our finances.
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QUESTIONNAIRE
Awareness and Preference towards E-wallet among residents of Kochi

To elicit information on Awareness and Preference towards E-wallet among residents of Kochi . We request you to kindly answer all the questions.

Section 1: Demographics
Gender:  Male              Female           Prefer not to say
Age:  Under 18            18-24             25-34	35-44                  45-54              55 or above
Educational Background:   High School        Bachelor's Degree        Master's Degree   Doctorate Degree            Other (please specify): __________
Section 2: Factors Influencing E-Wallet Adoption
1. Have you ever used an e-wallet before?             Yes               No
2. If yes, please specify the e-wallet(s) you have used: __________
3. What are the primary reasons for using an e-wallet? (Select all that apply)
Convenience
Security
Speed of transactions
Rewards and cashback offers
Availability of multiple payment options
Trust in the service provider
Peer influence
Other (please specify): __________
4. What factors discourage you from using e-wallets? (Select all that apply)
Lack of awareness about e-wallets
Concerns about security
Limited acceptance among merchants
Difficulty in setting up and using e-wallets
Insufficient trust in e-wallet service providers
High transaction fees
Other (please specify): __________
Section 3: Level of Awareness about E-Wallets
5. Have you heard of e-wallets before today?    Yes         No
6. How would you rate your current knowledge about e-wallets?
Very knowledgeable
Somewhat knowledgeable
Not knowledgeable
7. If you are aware of e-wallets, where did you first hear about them? (Select all that apply)
Television advertisements
Social media platforms
Word of mouth from friends/family
Online articles/blogs
Mobile applications
Other (please specify): __________
Section 4: User Experience and Satisfaction
8. On a scale of 1 to 5, how satisfied are you with your overall experience using e-wallets?
1 (Not satisfied at all)
2 (Slightly satisfied)
3 (Moderately satisfied)
4 (Very satisfied)
5 (Extremely satisfied)
9. How often do you encounter technical issues while using e-wallets?
Very often
Sometimes
Rarely
Never
10. How easy do you find it to navigate and use e-wallet applications?
Very easy
Somewhat easy
Neutral
Somewhat difficult
Very difficult
11. What additional features or improvements would you like to see in e-wallets?
12. Would you recommend using e-wallets to others?
Yes
No
Unsure

Thank you for your participation! Your responses will greatly contribute to our research on e-wallet adoption in Kerala.
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