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QUESTIONAIRE
TOPIC : BRAND PREFERENCE WITH SPECIAL REFERENCE TO KFC & McDonald’s , ERNAKULAM

I Gowripriya P M, MCM student of St Teresa’s college, Ernakulam has to do a project named “brand preference with special reference to KFC and MCDONALD’S, ERNAKULAM”. I would be grateful if you could spare a few minutes of your valuable time. This information provided by you will be kept confidential and will be used only for academic purpose.

1.  Age: 7 - 14
            15 - 25
	  26 - 35
	  36 - 45
	  Above 46

2. Gender: Male/ Female/ Others

3. Current Occupation: Student
		     		Government Employee
		    		Private Employee
				Self Employed/ Business
		     		Others
4. What do you prefer?
			Dine in
			Order at home

5. Which brand do you prefer?
			KFC			McDonald’s
		
6. I will strongly recommend others to use,
		KFC			McDonald’s

7. Satisfaction ( KFC)
	
	Highly Satisfied
	Satisfied
	Neutral
	Dissatisfied
	Highly Dissatisfied

	Price
	
	
	
	
	

	Quality
	
	
	
	
	

	Taste
	
	
	
	
	

	Freshness
	
	
	
	
	

	Delivery Time
	
	
	
	
	

	Variety
	
	
	
	
	

	Hospitality
	
	
	
	
	

	Dining Environment
	
	
	
	
	



Satisfaction ( McDonald’s)
	
	Highly Satisfied
	Satisfied
	Neutral
	Dissatisfied
	Highly Dissatisfied

	Price
	
	
	
	
	

	Quality
	
	
	
	
	

	Taste
	
	
	
	
	

	Freshness
	
	
	
	
	

	Delivery Time
	
	
	
	
	

	Variety
	
	
	
	
	

	Hospitality
	
	
	
	
	

	Dining Environment
	
	
	
	
	







9. Which online app do you prefer?
		KFC app
		McDonald’s app
		Swiggy
		Zomato
10. In your opinion which brand gives you more offers/ discounts?
		KFC
		McDonald’s

11. Under what circumstances will you go to KFC & McDonald’s?
· It is convenient to have something to eat
· Meet with friends
· It is a good place to have a rest when you are tried of  shopping
· Other reason:______________

12. What changes would you like to see in KFC & McDonald’s?
	
	Better packaging
	Price reduction
	More side dishes
	All of these

	KFC
	
	
	
	

	McDonald’s
	
	
	
	



13. Which one do you think has more negative news, KFC or McDonald’s?
			KFC
			McDonald’s

14. According to your choice, why do you choose these restaurant? (Can choose more than one answer)

	KFC
	
	Taste
	McDonald’s
	
	Taste

	
	
	Quality
	
	
	Quality

	
	
	Quantity
	
	
	Quantity

	
	
	Advertisement
	
	
	Advertisement

	
	
	Health
	
	
	Health

	
	
	Good environment & Services
	
	
	Good environment & Services

	
	
	Reasonable price
	
	
	Reasonable price

	
	
	Offers & Discounts
	
	
	Offers & Discounts


		 
15. What is your suggestion for improving the services offered by KFC or McDonald’s?  _________________



















	Tests of Normality

	
	Kolmogorov-Smirnova
	Shapiro-Wilk

	
	Statistic
	df
	Sig.
	Statistic
	df
	Sig.

	Satisfaction (KFC) [Price]
	.276
	101
	<.001
	.857
	101
	<.001

	Satisfaction (KFC) [Quality]
	.295
	101
	<.001
	.801
	101
	<.001

	Satisfaction (KFC) [Quantity]
	.298
	101
	<.001
	.837
	101
	<.001

	Satisfaction (KFC) [Taste]
	.247
	101
	<.001
	.804
	101
	<.001

	Satisfaction (KFC) [Freshness]
	.279
	101
	<.001
	.817
	101
	<.001

	Satisfaction (KFC) [Delivery time]
	.266
	101
	<.001
	.848
	101
	<.001

	Satisfaction (KFC) [Variety]
	.252
	101
	<.001
	.849
	101
	<.001

	Satisfaction (KFC) [Hospitality]
	.279
	101
	<.001
	.837
	101
	<.001

	Satisfaction (KFC) [Dining Environment]
	.272
	101
	<.001
	.814
	101
	<.001

	Satisfaction (McDonald's) [Price]
	.271
	101
	<.001
	.853
	101
	<.001

	Satisfaction (McDonald's) [Quality]
	.261
	101
	<.001
	.829
	101
	<.001

	Satisfaction (McDonald's) [Taste]
	.281
	101
	<.001
	.793
	101
	<.001

	Satisfaction (McDonald's) [Quantity]
	.283
	101
	<.001
	.838
	101
	<.001

	Satisfaction (McDonald's) [Delivery time]
	.267
	101
	<.001
	.842
	101
	<.001

	Satisfaction (McDonald's) [Freshness]
	.273
	101
	<.001
	.820
	101
	<.001

	Satisfaction (McDonald's) [Variety]
	.267
	101
	<.001
	.828
	101
	<.001

	Satisfaction (McDonald's) [Hospitality]
	.298
	101
	<.001
	.810
	101
	<.001

	Satisfaction (McDonald's) [Dining Environment]
	.295
	101
	<.001
	.805
	101
	<.001

	a. Lilliefors Significance Correction



The null hypothesis for this test is that the data are normally distributed.  The p-value for all factors are less than 0.05, Hence the null hypothesis that the data are normally distributed is rejected.
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.880
	18



The alpha co-efficient for the 18 items are .880, suggesting that the items have relatively high internal consistency.
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